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OBJECTIVES OF THE COURSE: 
 
(1).  To impart to the students the conceptual and procedural knowledge in the 

functional areas of management like human resource management and 
marketing management. 

(2). To enable the students to understand concepts, principles and techniques to 
be applied in the above functional areas of management. 

(3). To develop the analytical and decision-making abilities of the students 
through case studies. 

(4). To familiarize the students with the basics of E-Commerce and to 
comprehend its potential. 

 
COURSE CONTENTS: 
 
 

PART- I : 
HUMAN RESOURCE MANAGEMENT  &  LABOUR RELATIONS : 

30 % 
 
 

1. Human resource Management: Meaning of human resources; Human 
Resource Management; human resource development and Personnel 
Management. 

2. Job Requirement: Meaning and importance of job analysis; job description; 
and job requirements. (Job Specifications) 

3. Human Resource Planning: Meaning, importance, process, factors 
affecting and limitations of human resources planning. 

4. Human Resource Development: Meaning of HRD; introductory idea of the 
different elements of HRD. 

5. Executive Development: Meaning, need and importance of executive 
development; Methods of executive development; Difference between 
training and executive development. 

 



 
6. Industrial Unrest : Meaning of industrial unrest ; different forms of 

industrial disputes, causes and effects of industrial disputes ; Remedial 
measures as per industrial Disputes Act; Works committees; Conciliation 
officers, Board of conciliation, court of inquiry, Labour court, Industrial 
Tribunal and National Tribunal ; Industrial Peace and harmony. Role of 
trade unions. 

 
 

PART - II : 
MARKETING MANAGEMENT : 

45 % 
 
1. Concepts: Meaning and scope of market, marketing and marketing 

management, & its scope. Concepts of Marketing management - Production 
concept, selling concept, Marketing concept and Social marketing concept. 

2. Marketing Mix and Marketing Environment: 
(A) Marketing Mix: : Meaning and its elements: (All 'P') 
(i) Concept of Product, Product item, Product line and product mix; 

Optimum Product mix and its importance; Product life Cycle, New 
Product development: Meaning; need  Concept  of  Brand. 

(ii) Pricing: Objectives and methods of pricing; Different pricing policies 
and factors affecting pricing policies. 

(iii) Promotion : Meaning importance and elements of Promotion mix. 
   
(B) Marketing Environment: Meaning and factors of micro and macro 

environment. 
3. Markets and Market Segmentation: 

(i) Types and characteristics of markets- Consumers market, Producers 
market, Resellers market and Government market. 

(ii) Market Segmentation; Meaning and basis of Market segmentation and 
its advantages. 

4. Marketing Research: Meaning, Objectives, importance, scope and process 
of market research. 

5. Marketing Control: Meaning, need, process  and advantages. 
 



PART-III 
E COMMERCE 

10%  
(i) Applications in B2c: Consumers’ shopping procedure on the         

internet; impact on disintermediation and re-intermediation; Global market; 
Strategy of traditional Department stores; Products in b2c model; success 
factors of e-brokers; Broker based services online; online travel tourism 
services; Benefits and impact of e-commerce on travel industry; Real estate 
market; online stock trading and its benefits; online banking and its benefits; 
online financial services and their future; E-auctions-benefits, 
implementation and impact. 

 
Note: Case Study                            15% 

The above-mentioned topics included in Part 1 & 2 should be taught with the 
help of case study. 

 
Note : Paper Setter should consider syllabus not (Reference book or Text ) books  
 
Books for Reference: 
 

1. Human Resource Management and Human Relations- V.P. Michael 
2. Human Resource Management – V.V.Khanzode 
3. Management of Human Resources- Lallan Prased, A.M.Bannerjee. 
4. The Personnel Management Process- Wendall French 
5. Principles of Personnel Management- Edwin Flippo. 
6. Personnel Management and Industrial Relations-Dale Yoder. 
7. Industrial Relations and Personnel Management in India- R.S. Davar. 
8. Marketing Management –Philip Kotler. 
9.  Modern Marketing Management – R.S.Davar. 
10.Marketing Management –Sherleker. 
11.Organisational Behavior  By  K. Aswathapppa 
12 Organisational Behavior  By  L.M. Prasad 
13 Marketing Management :  Bagvathi Pillai .  
 
 



Suggested Readings for E-Commerce: 
 
1. Agarwala Kamlesh. N. And Agarwala Deeksha: Bridge to Online Storefront; 

Macmillan India, New Delhi. 
2. Agarwala Kamlesh. N. And Agarwala Deeksha: Business on the Net- 

Introduction to the E-commerce; Macmillan India, New Delhi. 
3. Agarwala Kamlesh. N. And Agarwala Deeksha: Bulls, Bears and The 

Mouse: An Introduction to Online Stock Market Trading; Macmillan India, 
New Delhi. 

4. Tiwari Dr. Murli D.: Education and E-Governance; Macmillan India, New 
Delhi. 

5. Minoli Daniel, Minoli Emma: Web Commerce Technology Handbook; Tata 
Mcgraw Hill, New Delhi. 

6. Minoli Daniel: Internet & Intranet Engineering; Tata Mcgraw Hill, New 
Delhi. 

7. Bhatnagar Subhash and Schware Robert (Eds): Information And 
Communication Technology in Development; Sage Publications India, New 
Delhi. 

8. Amor, Daniel: E- business ( r) Evaluation, The: Living and working in an 
Interconnected World; Prentice Hall, US. 

9. Afuah, A, and Tucci, C:Internet Business Models and Strategies; McGraw 
Hill, New York. 

10. Agarwala Kamlesh. N.: Internet Banking; Macmillan India, New Delhi. 
11.    Parag Diwan and Sunil Sharma: E-Commerce A Manager’s & Guide to E-

business;  
12. Excel Books, New Delhi. 



JLZ GD"N Nl1F6 U]HZFT I]lGJl;"8L 
V[;P JFIP ALP SMDP 

JFl6HI ;\RF,G v Z 

[BUSINESS ADMINISTRATION-II] 

sI]HL;L £FZF ;}lRT H],F. Z__* YL VD,DF\ VFJ[, GJM VeIF;S|Df 

• VeIF;S|DGF\ C[T]VM o 

s!f    lJnFYL"VMG[ ;\RF,GGF\ SFI"lJ:TFZDF\ VFJTF bIF,M VG[ 5|lS|IFVMG] 7FG VF5JFGM   
         H[JF S[ DFGJ ;\;FWG ;\RF,G VG[ AHFZlS|IF ;\RF,GP 

sZf   lJnFYL"VMG[ p5Z H6FJ[, ;\RF,GGF SFI" lJ:TFZMGF\ bIF,M4 l;âF\TM VG[ TSGLSMGF          
        p5IMUYL DFlCTUFZ SZJFP  

s#f  S[;:80L DFZOT lJnFYL"VMGL lJ`,[QF6FtDS VG[ lG6"IFtDS 1FDTFVMGM lJSF; SZJMP 

s$f  lJnFYL"VMG[ .vSMD;"GF D}/TtJM lJX[ 5lZlRT SZFJF VG[ T[GL XlSTGL ;DH  
       S[/JJLP   
 

lJEFU v !o DFGJ ;\;FWG ;\RF,G VG[ DH}Z ;\A\WM o     s#_ @f   

s!f   DFGJ ;\;FWG ;\RF,G o DFGJ ;\;FWG4 DFGJ ;\;FWG ;\RF,G4 DFGJ ;\;FWG    
         lJSF; VG[ SD"RFZL ;\RF,GGM VY"P 

sZf   SFI" H~lZIFTM o SFI"lJ`,[QF64 SFI"J6"G VG[ SFI"H~lZIFTMGM VY" VG[ DCtJP 

s#f  DFGJ ;\;FWG VFIMHG o DFGJ ;\;FWG VFIMHGGM VY"4 DCtJ4 5|lS|IF4 T[G[ V;Z 
SZTF\ 5lA/M VG[ DIF"NFVMP 

s$f  DFGJ ;\;FWG lJSF; o VY"v T[GF\ H]NF\ H]NF\ TtJMGM ;FDFgI bIF,P 

s5f  VlWSFZL lJSF; o VY"4 H~lZIFT VG[ DCtJvVlWSFZL lJSF;GL 5âlTVM4 TF,LD        
        VG[ VlWSFZL lJSF; JrR[GM TOFJTP 

s&f  VF{nMlUS VXF\lT sINDUSTRIAL UNRESTf o VF{nMlUS VXF\lTGM VY" v      
        VF{nMlUS h30FVMGF\ H]NF H]NF 5|SFZP 
        VF{nMlUS h30FVMGF\ SFZ6M VG[ V;ZMP VF{nMlUS hU0FGF\ SFINF D]HAGF\ p5FIM 
        s5U,F\fv SFI";lDlTVM4 ;DFWFG VlWSFZL4 ;DFWFG AM0"P 
        T5F;GL VNF,T4 DH}Z VNF,T4 VF{nMlUS l8=aI]G, VG[ G[XG, l8=aI]G,4 VF{nMlUS        
        VXF\lT VG[ ;\JFlNTF4 DH}Z;\3MGL E}lDSFP                                                                                         



lJEFU v Z o AHFZlS|IF ;\RF,G o            s$5 @f 
 
s!f AHFZGM VY" o AHFZ4 AHFZlS|IF VG[ AHFZlS|IF ;\RF,GGM VY" TYF SFI"1F[+ 

AHFZlS|IFGF bIF,M v pt5FNG,1FL bIF,4 J[RF6,1FL bIF,4 AHFZlS|IF,1FL bIF,4 
;DFH,1FL bIF,P 

sZf AHFZlS|IF lDz6 VG[ AHFZlS|IF 5IF"JZ6 o 
sVf AHFZlS|IF lDz6 o VY" VG[ T[GF\ TtJM sAWF H 'P'f 

s!f 5[NFXGF\ bIF,M o GMBL 5[NFX4 5[NFX z[6L4 5[NFX lDz4 .Q8TD 5[NFX 
lDz VG[ T[G\] DCtJP 
5[NFX HLJGRS|P 
GJL 5[NFXGM lJSF; o VY"4 H~lZIFTP  
A|Fg0GM bIF,P 

sZf lS\DTlGWF"Z6 o C[T]VM4 5âlTVM4 H]NL H]NL lS\DTGLlTVM VG[ T[G[ V;Z 
SZTF\ 5lZA/MP 

s#f VlEJ'lâ o VY"4 DCtJ VG[ VlEJ'lâ v lDzGF\ TtJMP 
sAf AHFZlS|IF 5IF"JZ6 o VY"4 V[SD,1FL (Micro) VG[ ;DU|TF,1FL  (Micro) 

5IF"JZ6G[ V;Z SZTF\ 5lZA/MP 
s#f AHFZM VG[ AHFZlJEFHG o 

s!f AHFZMGF 5|SFZ VG[ ,1F6 v p5EMSTFG\] AHFZ4 pt5FNSMG\] AHFZ4 5]Go 
J[RF6SFZMG\] AHFZ VG[ ;ZSFZL AHFZP 

sZf AHFZlJEFHGGM VY"4 VFWFZM VG[ T[GF OFINFP 
s$f AHFZlS|IF ;\XMWG o VY"4 C[T]VM4 DCtJ4 SFI"1F[+ VG[ 5|lS|IF P 
s5f AHFZlS|IF V\S]X o VY"4 H~lZIFT4 5|lS|IF4 OFINFP 
 
lJEFUv # o .v SMD;"              s!_ @f 
I]lG8 v ! o  B2C DF\ p5IMUM o .g8ZG[8 p5Z U|FCSMGL BZLN v 5âlT4 0L; .g8ZDLl0I[XG 

VG[ ZL.g8ZDLl0I[XG p5Z V;Z4 J{l`JS AHFZ4 5Z\5ZFUT 0L5F8"D[g8 :8MZGL 
jI}CZRGF B2C DM0[,GL 5[NFXM4 .vA|MS;"GL ;O/TFGF\ 5lZA/M4 VMGv,F.G 
A|MSZ VFWFlZT ;[JFVM4 VMGv,F.G 5lZJCG 5|JF;G ;[JFVM4 5lZJCG pWMU 
5Z .vSMD;"GL V;ZM VG[ ,FE4 ZLI, V[:8[8 DFS["84 VMGv,F.G :8MS 8=[l0\U 
VG[ 8=[l0\U VG[ T[GF ,FE4 VMGv ,F.G A[lgSU VG[ T[GF ,FE4 VMGv ,F.G 
GF6FSLI ;[JFVM VG[ T[DG\] EFlJ4 .vCZFHL v ,FE4 VD, VG[ V;ZP 

GM\W o                   s!5 @f 
s!f lJEFU v ! VG[ Z GF lJQFIM S[;:80L DFZOT[ XLBJJFGF ZC[X[P 
sZf 5|`G5+DF\ S[;:80LGM U]6EFZ !5 @ GM ZC[X[P 
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