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OBJECTIVESOF THE COURSE:

(1). To impart to the students the conceptual and procedural knowledge in the
functional areas of management like human resource management and
marketing management.

(2). To enable the students to understand concepts, principles and techniques to
be applied in the above functional areas of management.

(3). To develop the analytica and decision-making abilities of the students
through case studies.

(4). To familiarize the students with the basics of E-Commerce and to

comprehend its potential .

COURSE CONTENTS:

PART-1:
HUMAN RESOURCE MANAGEMENT & LABOUR RELATIONS:
30 %

1. Human resource Management: Meaning of human resources, Human
Resource Management; human resource development and Personnel
Management.

2. Job Requirement: Meaning and importance of job analysis; job description;
and job requirements. (Job Specifications)

3. Human Resource Planning: Meaning, importance, process, factors
affecting and limitations of human resources planning.

4, Human Resour ce Development: Meaning of HRD; introductory idea of the
different elements of HRD.

5. Executive Development: Meaning, need and importance of executive
development; Methods of executive development; Difference between
training and executive development.



Industrial Unrest :  Meaning of industrial unrest ; different forms of
industrial disputes, causes and effects of industrial disputes ; Remedial
measures as per industrial Disputes Act; Works committees; Conciliation
officers, Board of conciliation, court of inquiry, Labour court, Industrial
Tribunal and National Tribunal ; Industrial Peace and harmony. Role of
trade unions,

PART -11:
MARKETING MANAGEMENT :
45 %

Concepts:. Meaning and scope of market, marketing and marketing
management, & its scope. Concepts of Marketing management - Production
concept, selling concept, Marketing concept and Social marketing concept.
Marketing Mix and Marketing Environment:

(A) Marketing Mix: : Meaning and its elements: (All 'P)

(i) Concept of Product, Product item, Product line and product mix;
Optimum Product mix and its importance; Product life Cycle, New
Product development: Meaning; need Concept of Brand.

(i) Pricing: Objectives and methods of pricing; Different pricing policies
and factors affecting pricing policies.

(iif) Promotion : Meaning importance and elements of Promotion mix.

(B) Marketing Environment: Meaning and factors of micro and macro

3.

environment.

Marketsand Market Segmentation:

(i) Types and characteristics of markets- Consumers market, Producers
market, Resellers market and Government market.

(i)  Market Segmentation; Meaning and basis of Market segmentation and
its advantages.

Marketing Resear ch: Meaning, Objectives, importance, scope and process

of market research.

Marketing Control: Meaning, need, process and advantages.



(1)

Note:

Note:

PART-III
E COMMERCE
10%

Applications in B2c: Consumers shopping procedure on the
internet; impact on disintermediation and re-intermediation; Global market;
Strategy of traditional Department stores; Products in b2c model; success
factors of e-brokers; Broker based services online; online travel tourism
services; Benefits and impact of e-.commerce on travel industry; Real estate
market; online stock trading and its benefits; online banking and its benefits;
online financial services and their future; E-auctions-benefits,
implementation and impact.

Case Study 15%
The above-mentioned topicsincluded in Part 1 & 2 should be taught with the
help of case study.

Paper Setter should consider syllabus not (Reference book or Text ) books

Books for Refer ence:

CoNOOR~WDNE

Human Resource Management and Human Relations- V.P. Michael
Human Resource Management — V.V.Khanzode

Management of Human Resources- Lallan Prased, A.M.Bannerjee.
The Personnel Management Process- Wendall French

Principles of Personnel Management- Edwin Flippo.

Personnel Management and Industrial Relations-Dale Y oder.
Industrial Relations and Personnel Management in India- R.S. Davar.
Marketing Management —Philip Kotler.

. Modern Marketing Management — R.S.Davar.

10 Marketing Management —Sherleker.
11.0Organisational Behavior By K. Aswathapppa
12 Organisational Behavior By L.M. Prasad

13 Marketing Management : Bagvathi Pillai .



Suqggested Readings for E-Commer ce:

1.

2.

8.

0.

10.

AgarwalaKamlesh. N. And Agarwala Deeksha: Bridge to Online Storefront;
Macmillan India, New Delhi.

AgarwalaKamlesh. N. And Agarwala Deeksha: Business on the Net-
Introduction to the E-commerce; Macmillan India, New Delhi.
AgarwalaKamlesh. N. And Agarwala Deeksha: Bulls, Bears and The
Mouse: An Introduction to Online Stock Market Trading; Macmillan India,
New Delhi.

Tiwari Dr. Murli D.: Education and E-Governance; Macmillan India, New
Delhi.

Minoli Daniel, Minoli Emma: Web Commerce Technology Handbook; Tata
Mcgraw Hill, New Delhi.

Minoli Danidl: Internet & Intranet Engineering; Tata Mcgraw Hill, New
Delhi.

Bhatnagar Subhash and Schware Robert (Eds): Information And
Communication Technology in Development; Sage Publications India, New
Delhi.

Amor, Daniel: E- business (r) Evaluation, The: Living and working in an
Interconnected World; Prentice Hall, US.

Afuah, A, and Tucci, C:Internet Business Models and Strategies, McGraw
Hill, New Y ork.

Agarwala Kamlesh. N.: Internet Banking; Macmillan India, New Delhi.

11. Parag Diwan and Sunil Sharma: E-Commerce A Manager’s & Guide to E-

12.

business;
Excel Books, New Delhi.



dl2 14e elza axud yRalid

AA. a. oll. s,
all@ry daa — 2
[BUSINESS ADMINISTRATION-I]
(a2l g1 YR g1S 2000 A AnAUL SUAA 1AL AEUASH)

©® JeASU-L Sl
AR e 3 C 3 A\ Y A A\
(1) [QendlAin Aueni sidldaiul 2uddl vaal 204 wEaztid aq 2audsl

Bl 5 HIAA AU AALA 21t (B A1,

() [(azudlAid Gu wvuda Haua--i st [QaiRiql vl Rigidl 241 as-Hlsiu
Guaiaiell Wldddu s:4l.

(3) 3uedl wrsd [Qeudlai-) [Qsduoucns 24 [Reluicus andii- Qs s:al.

(%) [Qeullatia S—siHAa-1 Yl [Qd WRRA sa 24 d-) alEdad any
snadl.

[Qeudr — 92 Wird AN AALAE A HYR AGIAL: (30 %)

(1) WA ANE AALAT = HIA AAAA, HIAA QA AALAA, HIAD A4
Qs 241 sH13) A2nen- »1el,

R) sl w3lRandl : seilasdug, siiavlq x4 sl 3RUALAL 1 2 Hs.

(3) M AALQ AL ¢ Hirdcl AL UL A, Heet, WAL A1 2R
5l B, 41 Huleil.

(%) wa AWAa- Qs 2 2 d-i gel FEi il A vad,

(w) 2R5A Qs : 21, w3RUA 214 Hea—2AE) Qs uglazi, adn
21, 513 (A5 QAL dslaq.

(5) vitailis xailda (INDUSTRIAL UNREST) : 2ieifis siaila-l 2 —
2018 BEIAUAL FEL FEL USIR.
NP5 BENAUAL S0 24 24220 AUPLS B SIUEL Wt Guial
(warel)— sidaf@laa, awat @53, Axa ons.
dutA-l AHELAd, UAR HELA, SNAPLS [2oyAd 21 A Boya, iailis
2201[A 241 A, A oyfRs.



[Qeua — 2 : aBar A4 : (¥ %)

(1) ol 2 : wxR, amRBu ud aeBar daadadl i qar sias
spiRBuril vl — Gewenaall wa, daall v, srBuasl ve,
quIr sl va,

() oL s 24 selEu yulaw
()  nRBu Pz : 21 214 d-l el (s o 'P)

(1)  dswani v : el del, dea e, deia @y, Svedu sl
(#3124 dd H8ea,
el Flarus,
Ad) dgianl Qs : e, or3Rud.
ALmg il VAL,

(R) [BudRaiw : dal, uglil, %8 el Buda-dlzt 214 dd 2112
5l WRe.

(3) Mgl : 212, Mo 247 2[NS — F2ni deall.

(o)  oenzul valare : w1, visnasl (Micro) 4 auaawasll (Micro)

yulaRid 2R $di wRowl.

(3) o1 A sRlAcuH :

(1)  GRAAL USR A QHQ — GUMISALd GX1R, Gewissid GIIR, Y-
AARSIRA, 1R 21 A1) SRR,
(R)  nRlAcu AL A, AU AL AL SWUEL

(¥)  onlEu diad : 21el, a2l Hee, sidaa i B .

(W)  oenlsuvisa: xd, w3Rud, ulu, swel

[Qeuwa— 3 : §— s1u:d (10 %)

2 — 1 : B2C i Guaidll : $-22-2 Gu Aesi-l widle — ugld, fa S-2:ll3aan

A4 :

2, A-2HZAA GUR 21uR, ABas 1R, UL Huidh-2 2R
Qs B2C Hidal Yetat, S—oisA-Nl asndidl uRenl, sin—aus-
w5 2UAURA Adidl, - URas U A, uRas Gala
U S—siudHl 212 A i, Dud A2 w2, vi—as+ 2is 2321
241 2[391 A drl M, BiA— @S GFE A d-L A, BiA— ASH
AU Al 244 dud A, S—8AA — A, AHA B AR,

(2w %)
(1) [aeuar — a 4 2 -u [Qual 328 wrsd dvaar-u :84.
(R)  usAuAUL Su2 Al LRI 1Y % -l 84,



	S.Y.B.Com
	PART- I :
	HUMAN RESOURCE MANAGEMENT  &  LABOUR RELATIONS :
	30 %
	Books for Reference:
	 Suggested Readings for E-Commerce:
	        VG[ VlWSFZL lJSF; JrR[GM TOFJTP





